
Marketing 
Research

Using Marketing Research to help 
Businesses make the right decisions



Marketing Research 
Market Segments!
Necessary to discover Psychographics, 
Benefit Expectations, Product Usage!
!
!

Changing Marketplace!
Needs and Wants of the consumer are 
constantly evolving and businesses have 
to stay current.!
!
They need to eliminate the RISK in the 
decision making process.

Competition!
Know what the other guy is doing and 
how you can do it better.



Effects of Research
Assists with Planning!

!

Helps businesses make better decisions

Consumer!
Information

Marketing!
Mix

Business 
Environment



Marketing Information System

Process of collecting, storing, organizing, analyzing 
and making decisions based on the data collected 

Input!
Data Collected through 
primary and secondary 

sources

Storage!
Storing data in 

organized databases

Analysis!
Reading and 

interpreting data to 
help make informed 

decisions.

Output!
Creating a 

recommendation or 
coming to a conclusion 
about the data collected

Decision Making!
Using the information system to make an 

informed decision based on data and 
research compared to what you think is 

best.



Marketing Research Study

Define the Problem!
Clear and Identifiable Goals to know what you are trying to discover

Analyze the Situation !
Identify what is already known, reviewing current data or related data

Develop a Data Collection Procedure!
Secondary Data (Already Collected) or Primary Data (First Time)

Gather and Analyze the Information Collected!
Selecting the Participants, Collection, Analyzing (Tables, Charts, Graphs

Propose a Solution!
Creating a Marketing Research Report to organize and communicate findings



The Research Report

• Cover Page!

• Outline!

• Executive Summary!

• Statement of the Problem!

• Secondary Data!

• Research Procedures!

• Results of the Research!

• Summary and Recommendations



primary data 
collection



Surveys

!
Closed-Ended Questions 

or 

Open-ended Questions 
!
!!
Emails, Online Tools, In 
Person, Reviews

Planned, specific set of questions. 

Nike Best Buy

http://survey.medallia.com/?nikebm
https://survey.confirmit.com/wix4/p1607140857.aspx


Focus Groups



Observations
Secret Shoppers/Outside Support/Management

http://www.bestmark.com/


Marketing 
Experiments

Test Markets 
Geographically identified based on market segments’ !
Ex.) Dr. Pepper !
Taste Testing 
ex.) GoGurt, Hot Pockets !!
Simulations 
Beta Software, Manufactuerer Testing 

Columbus, OHIO

http://www.cbsnews.com/8301-3445_162-57404087/columbus-ohio-test-market-of-the-u.s.a/
http://labs.adobe.com/
http://www.autonews.com/article/20131008/OEM06/131009869/ford-testing-car-that-can-park-completely-on-its-own%23axzz2hHRhzV50


Secondary Data 
Collection



Sources of Secondary 
Research

• Government - US 
Census, data.gov!

• Published Journals!

• Internet!

• Social Media

External Internal

• Sales Reports!

• Accounting 
Information!

• Customer Database!

http://data.gov

